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Introduction

In an ever-evolving digital landscape, can printed publications still add 
value to your organization? The answer is simple: yes.

The benefits of printed magazines, directories, and community guides 
are multifaceted, serving as tangible marketing tools that demonstrate 
your association’s goals and objectives—and they are among the 
primary benefits that members have come to expect.



Provide Quality

With the flurry of digital content always 
available at our fingertips, printed 
publications offer easily digestible, 
specially curated content that cuts through 
the noise. In fact, too much digital 
content can have an adverse effect on 
your readership, leading to “information 
overload” and disengagement. With 
printed options, you have a golden 
opportunity to provide your members 
with quality over quantity. And remember, 
your value as an organization is closely 
tied to the quality of your products.



Build Trust

Printed publications are also considered more trustworthy. “Fake 
news” culture has infiltrated mainstream discourse, and while 
digital content is widely accessible, it might also be a harbinger 
of misinformation. Readers today crave authenticity, and printed 
publications can offer the reliability that cannot easily be achieved 
in web-based or digital communication. 

In a global study commissioned by Two Sides and conducted by 
the research company Toluna, 72% of survey respondents said they 
preferred to read printed versions of magazines, and over 65% said 
they gained a more thorough understanding of the content at hand 
when reading from a printed publication.



Promote Engagement

There is also a psychological component to printed 
media. The MPA Association of Magazine Media reports 
in their 2021 Factbook that physical publications 
promote slower, more engaged reading along with higher 
comprehension and recall rates.

Likewise, in a 2019 study conducted by MRI-Simmons, 
Starch Advertising Research, nearly three-quarters of 
magazine-reading adults still prefer the “touch and feel” 
of printed publications. Print is tactile and sensory-
inducing, and investing in printed publications opens up 
a host of opportunities to connect with readers in ways 
that cannot be replicated on digital platforms.

Printed publications also promote greater advertisement 
sales. According to The Association of Magazine Media, 
printed magazine ads are effective because print readers 
are generally more focused and less distracted, exhibit 
higher comprehension, recall and sensory stimulation, 
and often read more slowly.

For any membership model to be successful, members 
need to feel a sense of value from their dues. Not only 
do printed publications help promote your association’s 
brand, they also serve as physical reminders of the work 
you do on your members’ behalf—and magazines or 
directories serve as valuable resources your members 
can reference for years to come.



Key Demographics

Source: The Association of Magazine Media
www.newsmediaalliance.org/wp-content/uploads/2018/08/2021-MPA-Factbook_REVISED-NOV-2021.pdf

Print Statistics

88%

88% of U.S. adults read a 
magazine in the last 6 months

64% of 18-34-year-olds say 
they love the touch and feel 

of a printed publication

90% of adults under 25 read a 
magazine in the last 6 months

90% 64%



Print Statistics

Print Matters

Source: Print-Print
www.print-print.co.uk/blog/reading-online-vs-print-consumer-preferences

78%

78% of consumers prefer to 
read information on paper

84% say printed information 
is easier to retain

79% feel more relaxed when 
reading print

72% believe printed 
documents are easier to read

72%

84% 79%



Print Statistics

61% of 
Gen Zers 

believe their 
peers would 
benefit from 

unplugging and 
engaging more 
with print media

Print Reaches Multiple Generations

Source: Relevance
www.relevance.com/print-still-matters-in-2019/

Baby Boomers read

Gen Xers read

Millennials read

 9.2 magazines per month 

9.1 magazines per month

8.9 magazines per month

Gen Zers read magazines for about

one hour
every week



Print Statistics

Engagement with Printed Media Increased During COVID

Source: The Association of Magazine Media
www.newsmediaalliance.org/wp-content/uploads/2018/08/2021-MPA-Factbook_REVISED-NOV-2021.pdf

76%

76% say reading printed 
publications is a nice break 

from digital media

68% appreciate print 
magazines more

68%



The Majority of Magazine Readers 
Who Notice Print Advertising Take Action:

Print Statistics

Source: The Association of Magazine Media 
www.newsmediaalliance.org/wp-content/uploads/2018/08/2021-MPA-Factbook_REVISED-NOV-2021.pdf

68% any action taken

18% visited their website

9% saved the ad

17% recommended 
their product or service

14% visited a 
social media app

20% have a more favorable 
opinion about the advertiser

20% looked for more 
information about the 

product/service

68% 20% 20%

18% 17% 14%

9%



We would like to connect 
with our customers!

Thanks 
for your 
interest!
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